
world's largest museum? 

Knowledge Management in Museums 
in the Age of (open) Networks

Ari Häyrinen
University of Jyväskylä

Digital Culture



  

Official 
digital heritage

institutional
exclusive

item-centric
organised

disconnected
serious



  

Official 
digital heritage

institutional
exclusive

item-centric
organised

disconnected
serious



  

Everyday Internet

non-institutional
inclusive

human-centric
not organised

connected
playful



  

Everyday Internet

non-institutional
inclusive

human-centric
not organised

connected
playful



  

Everyday Internet

Official 
digital heritage



  

Official 
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DATABASES
PORTALS

HOME PAGES
BLOGS
SOCIAL MEDIA

LIDO, CRM, 
schema, XML,
Etc.

HTML
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YOU can 
participate but in 
the framework of 
the organisation

- crowdsourcing
- user-generated
  content
- social media

YOU can 
participate in your 
own terms

Official 
digital heritage Everyday Internet
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Digital heritage Everyday Internet

Which one Google likes?



  

Digital heritage Everyday Internet

Connectivity matters

Official digital heritage

DEEP
WEB



  

Is this bad?

● Yes, because information is lost
● No, because people are contributing to digital 

heritage in their own terms (and are enjoying 
doing it)



Image-based search

Idea:
image is used as a 
search criteria

search engine is then 
looking for similar or 
identical images

Existing technology:
– Google
– Tineye
– plus others



image-based search
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What did Brooklyn Museum do?

They licensed they images under 
Creative Commons



Role of images

People love images, they want visual 
heritage
By letting people to use images, a new 
context is created
Image-based search makes it possible to re-
connect metadata and image anywhere in 
the net by the user or heritage organisation



Role of images

Image may be the only reference
Images can surpass the language barrier
– image can be found despite the language 

used
Images are unique identifiers!
– If two images are identical, then they are 

same image

 



Images as connection makers

2-way links are possible in WWW!
No any technical requirements, just make 
sure that images can be indexed!



Share&Collect

Share your images as freely as possible
– Make sure that they can be found by search engines

Educate people to use them in their own 
purposes
Provide permanent URLs
Collect if you want to



  
Michael Edson: Prototyping the Smithsonian Commons:
http://www.slideshare.net/edsonm/michael-edson-prototyping-the-smithsonian-commons 



Smithsonian Commons

Smithsonian Commons invites people to participate in 
their own terms.

It speaks directly to people.

It is a non-technical approach.



Smithsonian Commons



Joy's Law

No matter who you are, 

most of the smartest people work for someone else



Thank you!
ari.hayrinen@jyu.fi

mailto:ari.hayrinen@jyu.fi
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